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Dear Mr Jamieson,

‘CycleSense - THINK! Cycle Safety’ campaign

By way of introduction, Cambridge Cycling Campaign is a local voluntary organisation with
over 700 members. We work closely with local government and others to improve conditions
for cyclists in Cambridge. Government statistics show that in Cambridge more than 25% of
local people cycle to work and that this is much the highest figure for the UK.

We write to express our concern about the Department’s recent ‘CycleSense’ promotional
campaign, which seeks to promote cycle helmet use through what we can only describe as
somewhat macabre methods.

(We are not writing on the matter of promotion of helmets per se, but of this particular
method of promotion.)

We feel the prominent use of ‘skull’ negative imagery is utterly inappropriate, suggesting
death. Instead, we feel that cycling is a mode of transport which should be promoted in
positive terms, given its effect of increasing the health of the population.

As with many other groups promoting cycling, we believe:

 This campaign will scare off people from cycling, rather than have its presumed
effect of increasing the safety of those who already cycle;

 This campaign will increase concerns of parents and guardians, leading them to
conclude that cycling is an inherently unsafe activity, which it is not;

 That the campaign detracts from the source, rather than the outcome, of road
danger, which is motorised traffic, further shifting the blame to cyclists.

F o r  b e t t e r ,  s a f e r  a n d  m o r e  c y c l i n g  i n  a n d  a r o u n d  C a m b r i d g e

David Jamieson MP
Road Safety Minister
House of Commons
London
SW1A 0AA
Cc: Anne Campbell, MP for Cambridge
Cc: Parliamentary Advisory Council for
Transport Safety
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Furthermore, although it is claimed1 that “the new campaign has been tested with the
teenage audience to ensure they will be receptive to it and undeterred from cycling”, a claim
which we find somewhat unlikely, we note that for 'a teenage audience' parents are also
influential. Although in some cases a teenager might not be put off cycling, a parent seeing
the publicity might well prohibit/discourage their child from cycling. Has this been tested on
parents as well? If not, why not?

We note that the website, cyclesense.net is still online, suggesting that this campaign is
ongoing. We write in the hope that the site and all references to it will be removed as soon
as possible. We further object to the unpleasant negativity of the campaign as well as to its
patronising tone and the curious fact that the website does not identify itself as a
government site.

We feel that there are significant barriers already to increasing levels of cycling without this
kind of campaign and ask that it be withdrawn.

Yours sincerely,
on behalf of Cambridge Cycling Campaign,

Martin Lucas-Smith
Co-ordinator

1 http://www.dft.gov.uk/pns/DisplayPN.cgi?pn_id=2003_0070


